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INTRODUCTIO N

Financial lieracy and financial attituelare two crucialelements that inflence an individual's
financial managment behavior, particularly among stedts. Lusardi & Mitchell, (2014)found that
individuals with high évels of financial lieracy end to male better financial decisions andexperience
greater financial well-being. This isespecially relevant for stuénts, who ofén encoungr challenges in
managing thir personal finanes dwe to rising education and living costéDurohmah & Feriyanto,

2024) Financial lieracy encompasss the knowledge and skills equired to male sound financial
decisions, including budging, saving, and irssting (Vincent Truff Andreas & Budi Prabowo, 2023)
According toShihet al (2022) strong financial lieracyenabkes individuals to ktter understand financial
products and managdinancial risks moe effectively. In contrast, financial attitiedrefers to ored s
perceptions and bhaviors toward financial managent, which can inflence both tteir intentions and
actions. Rsearch byXiao & Porto 019)highlights that Bhavioral inention significantly mediates the
relationship letween financial lieracy and financial éhavior, uneérscoring tle importane of
examining how tlese three variabks interact.

A comparison of Bngkulu and North Sumatra in 2028veals notahg disparites in financial
literacy and inclusion. According to data from OJkenBkulu had a fiancial lieracy index of 30.39
percent, while North Sumatra aported a sigificantly higher index of 51.69 grcent. Interestingly,
financial inclusion data for North Sumatra was unavaédbl direct comparison. This disgpancy
sugeests egional differences in financial knowddge and awagness among stushts. This study esks
to explore the conextual factors contributing to #se diff erences, taking into accourdgach provined s
unigue social,economic, and cultural charauistics. It will alsoexamire straegies to clog the gap
between financial lieracyand financial inclusion in &gkulu.

Previous studies, such as that by Wahyuni et al. (2023), have examined financial literacy and
attitudes in North Sumatra; however, these studies were limited in geographic and demographic scope.
Their findings indicagd that while financial literacy levels were moderate, students' financial attitudes
did not always translate into responsible financial behavior. This highlights the need for broader and
more comprehensive researsich as the present studywhich expam@sscope to include multiple
regions and considers additional variables like financial intention and behavior, thereby offering deeper
insights into the financial practices of Generation Z studdtasnalho & Fom, (2019) argwe that
financial kehavior is significantly shagd by local corgxt, reinforcing the importan@ of extending
research to otler regions. This study, #wefore, focuses on stuénts in both EBngkulu and North
Sumatré populations primarily comped of GenerationZ, who ae highly influenced by &chnological
developments and financial information.

Theaim of this study is to irestigak financial literacy and attitues among stushts in Bengkulu
and North Sumatra and toetify the key factorsinfluencing treir financial managment behavior. The
findings ae expected to offer new insights into how stushts manag therr finances and how tar
financial literacy can b enhan@d.This esearch is distinctie in that, whik prior studes hawe been
conduced in North Sumatra, e has lgen no compehensive investigation that inclues Bengkulu
Provine. By incorporating Bngkulu into this study, #research geks to contribug meaningfully to
the formulation of moe effective and elevant financialeducation stragies for Indoresian stuents.
Furthermore, the study aligns withAjzen, (1991) Theory of Planmd Behavior, which posits that
behavioral inention is a primary eerminant of individual Bhavior.

The Theory of Planned Behavior (TPB), developed by Ajzen (1991), serves as a relevant
theoretical framework to explain financial management behavior among students. TPB posits that
behavior is driven by behavioral intentjorhich is formed through three main components: attitude
toward the behavior, subjective norms, and perceived behavioral control. In the context of this study,
financi al attitude reflects the studentoed evalu
behavioral control relates to their confidence and resources to act financially responkibly
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framework supports the development of hypotheses linking financial literacy and financial attitude to
financial management behavior through behavioralniiwa. Prior studies (Shih et al., 2022;
Boonroungrut & Huang, 2020) have confirmed that financial attitude and perceived control significantly
influence financial decisions, such as saving and budgeting. By applying TPB, this study tests how
students' aittudes and literacy translate into intentions and actual behavior, thereby providing a
structured model to examine the mediating role of behavioral intention in shaping financial management
outcomes.

Financial lieracy efers to the knowledge and skills mecessary for makingsffective financial
decisionsMawardi & Baihaqi,(2020)It encompasss an uneérstanding of ky financial conepts such
as inerest raks, inflation, risk diersification, and th time value of morey (Sulistyowatiet al., 2023)
Individuals with strong financial Eracy ae better equipped to manag financial resoures effici ently,
plan for thelong term, and avoid pential financial riskqThaha, 2022)For stu@nts financial lieracy
serves as a critical foundation for uedtanding and managingeih personal finanes wisly. Recent
research byRaulugviciute et al., (2024)reveals that financial Igracy significantly afécts kehaviors
such as compulsivbuying, magrialism, and tle tendency to incur @bt. This highlights th role of
financial literacy in fosering healthy financial lghavior. A growing body ofesearch consigntly finds
a positive correlation ketween financial lieracy and esponsibé financial kehavior (Sahamony, 2022;
Sulistyowatiet al., 2023; Thaha, 20223tucents with higler levels of financial lieracy ae more likely
to saw, invest, andengag in budgting practies (Sahamony, 2022; Sakinah & Mudakir, 2018)
Furthermore, Wann, (2017) found that stuehts who participad in personal finane courses at the
university level reported increased savings, Eter emergency fund peparation, andnore responsibé
financial kehavior.

Financial literacy influences individuals' financial intentions and behaviors by enhancing their
ability to make informed and rational deci sions.
literacy equip individuals with the necessary skills to navigate the growing complexity of modern
financial products and servicaa increasingly critical competence in today's financial landscape. Their
study also identifies significant relationships between finatitahcy and various student demographic
characteristics, underscoring the importance of incorporating these factors into financial education
programs and research. Promoting financial literacy among students is expected to better prepare them
to face futire financial challenges, make more prudent financial decisions, and ultimately achieve
greater financial welbeing.

Financial attitude refers to an individual's beliefs, feelings, and behavioral tendencies related to
personal financial management. Withihre framework of the Theory of Reasoned Action Ajzen &
Fishbein, (1980), attitude is conceptualized as an individual's positive or negative evaluation of a
particular behavior, which directly influences their intention to act. In the financial contexcial
attitude reflects a persond6s overal/l perspecti ve
financial attitudé such as viewing financial management as essetdrad to demonstrate more
responsible financial behavior. This is supportethie findings of Strombéack et g2017), which show
that a positive financial attitude encourages individuals to engage in financial planning, saving, and
investing more actively.

Both financial lieracy and financial attitueplay critical roks in shaping stueht sé f i nanci
mana@ment behavior. Whikfinancial literacyequips individuals with taknowledge and skills to maé&
sound financial ecisions, financial attitueldrives the motivation and irgntion recessary to translat
that knowkdge into action.Potrichet al., (2016)found a positie and significant éationship letween
financial literacy, financial attitud, and financial bhavior, undrscoring tle importan@ of both
constructs in inflancing financial outcoms.Sahamony(2022)further highlights that financial leracy
significantly impacts stumht s 6 f ieladon ainfarding the value of financial education in
fostering responsibé morey managment. Similarly, Vionita Winda Mukti& Risal Rinofh, (2022)
demonstratd that financial attitues also significantly inflence individual financial lehavior. These
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findings undyrscore the need to cultivak a positiwe financial attitue as part of any stragy aimed at
improving financial managnent among stuehts.

However, despite these findings, the interplay between financial lieracy, financial attitud,
behavioral inention, and financial manament behavior emains undrexploredd particularly within
the conext of Indoresian stuénts. Research byMaya Sari, Irfan, Jufrien, (2020)indicaks a gap in
understanding how tese variabks interact locally. Tlerefore, further research is mcessary toexamine
these relationships mog deeply, especially by considring the potential mediating rok of behavioral
intention.

In the conext of this study, bhavioral inention refers to stuén t seddiness or planad
commitnent to engage in financial managment activities. Behavioral inention gaes beyond mere
desire; it serves as adiable predictor of actual Bhavior (Ajzen, 1991) This conept is entral to tre
Theory of Planred Behavior(TPB), which posits thatdhavioral inention is the primary ceterminant of
whether or not an individual @forms a spcific behavior. Within this framawork, stuents' inentions
to manag finanaes, sae, or invest ak expected to hae a significant impact on #r actual financial
behaviors.According td/ionita Winda Mukti& Risal Rinofah,(2022) behavioral inention acts as a
mediating variabé linking financial literacy and financial attituswith financial managment behavior.
Their findings suggst that lghavioral inention plays a crucial relin explaining how knowddge and
attitudes ae translaed into concete financial actions among steaaks. Thaha,(2022)also supports this
view, noting that stuehts with higher levels of financial lieracy and positigfinancial attitues &nd to
demonstrag stronger intentions to managtheir finances responsibly inentions that ultimadly manifest
in actual financial Ehavior.

In this study, khavioral inention encompasss studnt s® goal s ammagenimot i vat i
responsibéfinancial practies, such as budtjng, saving, inesting, and avoidingabt. Theseintentions
are shaged by both financial léracyand financial attitug, as nogd by (Strombaclet al., 2017) Recent
research byXiao & Porto, (2019) further reinforces the importan@ of behavioral inention in tre
financial domain. Tar study found that éavioral inention significantly nediates the relationship
between both obgctive and sulbgctive financial literacy and financial &havior. Similarly, Arifin,
(2018) in a study conduetl in Indoresia, found that ¢haviord intention has a positevand significant
effectonstuent s 6 f i n @meu belavior. Mesafiadings emphasie the strakgic importane
of fostering strong lehavioral inentions in ordr to improwe financial managment outcones among
stucents.

Additionally Ramalho & For, (2019¥ound that lehavioral inention is influenced not only by
financial literacy and financial attituelbut also by psychological factors such as finanaétetficacy
thebeliefinoned s a b i | ietingnoeseti ectively T higgsug@sts that financiaéducation programs
aiming to shagpfinancial kehavior should also considenhancing stueh t s 6 ercaandfmiotivation
alongsice improving their knowledge and attitues.

Financial lteracy equips individuals withessential knowlkedge related to budgting, saving,
investing, and dbt managment, thereby enabling tlem to male informed and esponsibé financial
decisions.Lusardi & Mitchell, (2014)found that individuals with higl financial literacyexhibit better
financial kehavior andenjoy greater financial well-being. A solid unérstanding of financial compts
allows individuals to managheir finances moke effectively and avoid common financial pitfalls.

This finding is furtler supporéd by a ecent study condued by Philippas & Avdoulas(2019)
which confirms thaelevated levels of financial literacy significantlyenhane individuals' ability to
mana@ their personal finanes. Sgcifically, students with strongr financial literacy cemonstrag
healthier saving habits, @moreinclined to invest, and a& more capabé of avoiding highrisk financial
behaviors.

Ha: Financial Lieracy has a positeveffect on Financial Managmnent Behaviour.

Relationship tween Financial Attitu@ and Financial Managnent Behavior. A positive

financial attitue such asecognizing tte value of saving and ingstingd can motivag individuals to
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adopt sound financial manamgent practi@s. Research byPankow,(2003) indicaes that a favorakl
attitude toward financial managnent is strongly associed with improwed financial kehavior.
Individuals with a constructer mindst toward managing #ir finances ae more likely to seek
knowledge and impement responsibé financial straggies.

This conclusion is furtlr suppored by a ecent study condued by Strombacket al., (2017)
which found that a posite/financial attitu@ significantly enhanes eff ective financial managment
behavior. Their research evealed that individuals with such attited ae more inclined to engag in
long-term financial planning, exercise greater self-control in sgnding, and dmonstra¢ better
preparedness for umxpected financial situations.

H2: Financial Attitue has a positig eff ect on Financial Managnent Behavior

Relationship tween Financial Lieracy and Bhavioral Inentions Strong financial ligracy
enhanes i ndi v i dneedn maling financidl dcidions, tlereby increasing their motivation to
engage in responsibé financial kehavior. Xiao & Porto, (2019)found that a solid urastanding of
financial conepts stengthen s i ndi ventions ad rmahag ther tfinances effectively and
contribuks to geater financial satisfaction. Tdir research highlights that individuals with highlevels
of financial literacy ae more likely to intend to sae, invest, and avoid uretessary @bt.

Further supporting this \éw, Arifin, (2018)found that financial ldracy has a significant and
positive influence on kehavioral inention in the context of financial managment. The study evealed
that stuénts with higher financial literacy ae more inclined to bud@t, monitor their spending, and
actively seek additional financial information. Tdse findings sugegst that improving financial l@racy
is a critical s#p in fosering positive behavioral inentions, which in turn canehd to moe effective
financial managment.

Hs: Financial Lieracy has a positeveffect on Behavior Inention

Relationship letween Financial Attitué and Behavioral Inention. A positive financial attitue
such as valuing thimportane of prucent financial managmentenhanes an | ndentonwual 6 s
engage in responsibé financial kehavior. According toAjzen, (1991) a favoral# attitude toward a
behavior inceases an individual's commitemt to making soundetisions and maintaining consiaty
in their actions. Tletheory suggsts that positigattitudes play a crucial ra@in strengthening behavioral
intentions.

This perspective is supporéd by a ecent study conduetd by Maya Sari, Irfan, Jufrien, (2020)
which found that a posite/financial attitue significantly inceases stuen t isténtions toengage in
sound financial mana&gent practies. Their findings indicaéthat stugnts who hold favoraklattitudes
toward saving, inssting, and financial planning@amore likely to apply these behaviors in tleir daily
lives. These results undérscoe the importane of cultivating a positie financial attitué as a
foundational s#p in shaping havioral inention related to financial managnent.

Ha4: Financial Attitue has a positie eff ect on Behavior Intention

Relationship letween Behavioral Inention and Financial Managent Behavior. Behavioral
intention is a strong edictor of actual Bhavior. Individuals who posss a atar intention to manag
their finances eff ectively are more lik ely to engage in responsibéfinancial practies, such as budtjng,
saving, and avoidingatht. Armitage & Conner, (2001)demonstragd that lehavioral inention is clogly
associatd with improwed financial ehavior, explaining a substantial portion ofdlvarian@ in actual
actions. Thir findings confirm tle critical role that inention plays in pedicting behavior.

More recent research byXiao & Porto,(2019)supports this conclusion, showing thahavioral
intention has a significant and pos#iimpact on actual financial marnagent behavior. Their study
revealed that individuals with strong iattions to managtheir finances ae more likely to engage in
practical Bhaviors such as buding, monitoringexpenses, andestablshing longterm financial goals.
These findings highlight tke importan@ of fostering behavioral inention as a foundational et in
promotingeff ective financial managment behavior.

Hs: Behavior Inention has a positiwveffect on Financial Managnent Behavior
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The Relationship Btween Financial Lieracy and Financial Manament Behavior Mediated by
Behavioral Inentions High financial lieracyenhanes i n d i v éntibns golmandgtherinances
effectively, which subsquently influences their financial managment behavior. Shih et al., (2022)
found that financial l#racy inceases behavioral inention, which is tlen translagd into concete, day
to-day financial actions. Tdir studyemphasies that financiaknowledge not only has a dact impact
on behavior but alsocexerts influence indirectly through tle development of strongr intentions to
manag finances wisly.

This mediating rok of behavioral inention is further supporéd by recent research conduad by
Ramalho & For, (2019) Their findings indicae that stuénts with higler levels of financial lieracy
tend to hae stronger intentionsto manag their finances, which in turnesults in moe eff ective financial
manag@ment behavior. Theseresults un@rscoe theimportane of not onlyenhancing financial lgracy
but alsoensuring that such knoedige is internalized and eflected in the intention to act, threby
strengthening the link between knowledge and kehavior.

He: Behavioral Inention nediates the relationship letween Financial Lieracy and Financial
Management Behavior.

The Relationship Btween Financial Attitues and Financial Man&gent Behavior Mediated by
Behavioral Inention. A positive financial attitue canenhan& behavioral inention, which subsquently
influences financial mana@ment behavior. Shih et al., (2022) found that a favorablattitude toward
financial managment provides individuals with geater motivation to mak sound financial ecisions
and maintain consigticy in managing #ir financesd ultimately resulting in tangibé, responsibé
financial lehaviors. Thir studyindicats that a positigfinancial attitue not only has a déact effect on
financial kehavior but alscexerts an indiect influence through tle formation of strongr behavioral
intentions.

Recent research by Thaha,(2022) supports te mediating rok of behavioral inention in tre
relationship letween financial attitué and financial managnent behavior among stushts. Tte study
revealed that stuednts with moe positive financial attitues tend toexhibit strongr intentions to manag
their finances responsibly, which in turneads to improed financial ehavior. Trese findings highlight
theimportane of not only foséring a positi financial attitue but alscensuring that such attited ae
translaed into actional® intentions for dayto-day financial écisionrmaking.

H-: Intention Behavior nediates the relationship ketween Financial Attitu@ and Financial Managnent
Behavior.

H1
FinancialLi '
ancialLiteracy \ HE HE l
H4 >
Behavior Intention |, Financial Management

H3 _ Behavior
H7 T
FinancialAttitude 05 l

Source: Wahyuniet al., 2023
Figure 1. Research Framework

Research Hypotlesis:

H1: Financial Lieracy has a positeveffect on Financial Managnent Behaviour.
H2: Financial Attitue has a positig effect on Financial Managmnent Behavior
H3: Financial Lieracy has a positeseffect on Behavior Inention

H4: Financial Attitue has a positig effect on Behavior Inention
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H5: Behavior Inention has a positveffect on Financial Managnent Behavior.

H6: Behavioral Inention mediates the relationship letween Financial Lieracy and Financial
Managment Behavior

H7: Behaviorintentionmediates therelationship letween Financial Attitue and Financial Managnent
Behavior.

METHODOLOGY

This studyemploys a quantitatizapproach using a croessctional surey design. This approach
was ®lected for itseff ectiveness in colecting data from a lasysampé within a relatively short geriod
and its suitability forexamining elationships letween variabes (Mackiewicz, 2018) The cross
sectional design is particularly appropriafor this research, as it aims to provech snapshot of sted t s 0
financial literacy, financial attituds, and financial manament behavior at a sgcific point in time
(Levin, 2006)

This study targeted Generation Z students enrolled at Bengkulu University and several
universities in North Sumatra. Using purposive sampling, 271 respondents were selected based on
specific inclusion criria: active student status, aged 2B years, and at least one year of experience
managing personal finances (Etikan, 2016). Data were collected through a structured questionnaire
consisting of four sectiongzinancial Literacy was measured using a vadidascale adapted from
Ramalho and Fortes (2019), which assesses individuals' understanding of fundamental financial
concepts such as budgeting, risk, and the importance of financial preparedness. Financial Attitude was
measured using an instrument develby Prihartono and Asandimitra (2018), which captures
individual perspectives, beliefs, and values related to financial planning and behavior. Behavioral
I ntention was evaluated using indicators derive
adjusted to reflect personal financial management contexts. Meanwhile, Financial Management
Behavior was assessed using the scale proposed by Adbewk (2015), which encompasses various
aspects of financial responsibility such as budgeting, saving, anandelagement. Prior to fubicale
implementation, all instruments underwent expert validation and pilot testing to ensure their reliability,
construct validity, and contextual appropriateness (Taherdoost et al., 2016).

Data analysis in this study was cowothd using the Partial Least Squares Structural Equation
Modeling (PLSSEM) method with the assistance of SmartPLS software. This method was chosen for
its effectiveness in analyzing complex models that involve multiple latent variables and indicators, and
its suitability for exploratory research (Hair et al., 2019). The analysis was carried out in two main
stages: evaluation of the measurement model and evaluation of the structural model.

I n t he measur ement model , construct reliabil
Composite Reliability (CR), both of which exceeded the recommended threshold of 0.70, indicating
good internal consistency (Hair et al., 2019). Convergent validityesssd using the Average Variance
Extracted (AVE), with all constructs achieving AVE values above 0.50. Discriminant validity was
assessed using creemading analysis, where each indicator loaded highest on its intended construct,
confirming adequate cotract distinctiveness. The structural model was then evaluated by testing
multicollinearity using Variance Inflation Factor (VIF), with all values below 5. The significance of the
relationships among variables was tested using a bootstrapping procetiused@@ subsamples, and
the results showed that most paths were statistically significant, except for the direct relationship
between financial literacy and financial management behavior, which was not supported.

Finally, mediation analysis was conductedést the mediating effect of behavioral intention.

This was done using a bootstrapping procedure for indirect effects, as recommended by Xue et al.
(2016), enabling a comprehensive assessment of the type and statistical significance of mediation.
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Data were collected via an onlie surwey adminisered through Goog Forms, choan for its
efficiency in raching a wi@ range of responants and for minimizing irgrviewer bias (Raju &
Harinarayana(2016)Prior to participation,esponents were provided with an inforned conent form,
which explained thes t u @bjedtiges, confidntiality of respongs, and thir right to withdraw at any
stag.

In accordane with (Hair et al., 2019) the ideal sampé size for PLSSEM is between5 and 10
times the numkber of items or paramters keing analyed. With 24 indicators &l in this study, th
recommended minimum sam size falls between 120 and 240esponants. Tte final sampé of 271
responents meets this equirement. Purposie sampling wasemployed to ensue the inclusion of
responants who net specific criteria, and to educe samplingerrord an approach gyorted by (Sjévall
et al., 2002)

(Prihartono
&
Asandimitra,

Table 1.
Variable Measurement
No Variable Variable Indicator Question Item Source
Definition
1 Financial Financial 1. FL1 | do not undrstand basic (Ramalho &
Literacy literacy is a 2. FL2 morey managment Forte, 2019)
(X1) basic Z' Et i conaepts, such as
competency - :
thatever 5 FLS budeHing.
ndivid yl 6. FL6 | understand tle importane
individua :
needs to qf managing personal
finanaesfor the future.
understand i
) . | understand tle benefits of
financial .
conapts, health or lifeinsurane.
such as | know how to choos
compound insurane products that sui
interest, risk my needs.
diversificati | understand tle conaept of
on, and risk and profit  in
inflation, in investment.
order to_ | know the importan@ of
male wise setting asice morey for
financial unexpected expenses
decisions.
(Lusardi &
Mitchell,
2014)
2 Financial  Financial 1. FA1 | regularly create a (Prihartono &
Attitude attitude 2. FA2 Asandimitra,
_ S FA s budget for my 2018)
X2 includes . FAZ monthly reeds.
views on 5 FEAS5 I don'tthinkit's
personal 6. FA 6 importantto hawe a
financial good financial plan.
managment | believethatmorey isa
that can tool for achieving life's
influence goals.
spending | hawe apositive view
and saving of using mormy for
decisions esential needs.

| try to male sure that |
hawe anemergencyfund
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